アメリカにおけるエシカルという指標の動向 : 消費者選好とCSRを強化する試みに注目して by 三輪 昭子
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Trends Change between CSR and Ethical Consumerism in the US 





Responsibility㸹CSRࠊ ௨ୗ CSR)ࡀ᪥ᮏ࡛ᕷẸᶒࢆᚓ࡚⣙ 10ᖺࠊᨵࡵ࡚௻ᴗࡢ♫఍ⓗ㈐௵࡜ࡣఱࡔࢁ࠺࠿








ᾘ㈝⪅ࡣࡼࡾ୍ᒙ♫఍ⓗ㈐௵࡬ࡢព㆑ࡀ㧗ࡲࡗ࡚࠸ࡿࠋఱࡀⓙࡢ฼┈࡟࡞ࡗ࡚࠸ࡿࡢ࠿ࠋ㸦The Rise of the 












࢚ࢩ࢝ࣝ   ethical 
ᾘ㈝⪅୺⩏    consumerism 
♫఍ኚ㠉      social innovation 
♫఍ⓗ㈐௵    social responsibility 
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ࡀ 㸧࠘remusnoC lacihtE㸦࣮ ࣐࣮ࣗࢩࣥࢥࣝ࢝ࢩ࢚ࠗ
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㸦6㸧 ࢱ࢖࣒ㄅࡢୡㄽㄪᰝࡣࠊAbt SRBI Public Affairs࡟ࡼ
ࡗ࡚ 6᭶ 15᪥࠿ࡽ 19᪥ࡢᮇ㛫࡟⾜ࢃࢀࡓࠋ඲ᅜつᶍ
࡛ࡢࢧࣥࣉࣜࣥࢢㄪᰝ࡛ࠊ18ṓ௨ୖࢆᑐ㇟࡟ᦠᖏ㟁ヰ
࡛ࡢ࢖ࣥࢱࣅ࣮ࣗࢆࡶྵࢇ࡛࠸ࡿࠋ 
㸦7㸧 RICHARD STENGEL ͆ The Responsibility 














㸦11㸧 Charities Review Council ࡟ࡼࡿࠕShopping to 


















㸦15㸧 Richard Stengel “The Responsible Revolution” ‘Time’ 













㸦19㸧 ࠕThe B Teamࠖhttp://bteam.org/ࡢ⾲⣬࡟ࡶᙜࡓࡿෑ
㢌࡛ࢧࢫࢸࢼࣈࣝ࡞ᮍ᮶ࢆᵓ⠏ࡉࡏࡿࡓࡵ࡟ᚲせ࡞ᇶ









㸦21㸧 Richard Stengel “The Responsible Revolution” ‘Time’ 










㸦24㸧ᮏ✏ࡢ➨ 2❶➨ 3㡯ࡢෆᐜࢆⓎᒎࡉࡏࡓࡶࡢ࡛࠶ࡿࠋ 
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RICHARD STENGEL͆The Responsibility Revolution” 
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ࣉࣟࢪ࢙ࢡࢺ⦅ⴭࠊ⏘ᴗ⬟⋡኱Ꮫฟ∧㒊ࠊ2012ᖺ 
Cone Communicationࠕ2012 CONE COMMUNICATIONS  
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